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Harvey L. Weisberg, center, past president of the Associated Food Dealers, 
is shown presenting Michigan Gov. William G. Milliken with AFD’s Distin­
guished Service Award at the association’s 62nd Annual Trade Dinner. 
Flanking them are AFD executive director Edward Deeb, left, and current 
president Ray Shoulders.
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GREETING THE GUESTS at AFD’s 62nd Annual Trade Dinner, along with Gov. 
and Mrs. William Milliken, center, were AFD president Ray Shoulders, left, and Mi­
chigan Court of Appeals Judge George N. Bashara, Jr., right, who installed the offi­
cers and directors.
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AFD Honors Gov. M il a t Banquet
Over 900 retailers, wholesalers, processors, manu­

facturers, brokers and related distributors were on 
hand to help the Associated Food Dealers celebrate 
its 62nd anniversary at AFD’s Annual Trade Dinner 
held recently at the Raleigh House. Also attending the 
big AFD event were numerous dignitaries, including 
Michigan Gov. William G. Milliken, the featured 
speaker and guest of honor.

In his remarks, Gov. Milliken praised the work being 
done by the food and beverage industry, and touched 
on some areas we have been concerned with, including 
revising the single business tax, reviewing energy po­
licies for our industry, and the free enterprise system 
as exemplified by our industry. Milliken also praised 
the work of AFD at the Capitol in presenting thorough 
position papers on the various issues, and the efforts 
made by AFD’s executive director. He said he was 
looking forward to continued cooperation with AFD 
on any issues affecting the food industry.

AFD presented a Distinguished Service Award to 
Gov. Milliken for providing outstanding leadership,, 
while striving for effective and efficient government 
and fostering greater participation by the citizentry. 
Distinguished Service Awards were also presented to 
Detroit Recorder’s Court Judge Dalton Roberson for

DETROIT RENDERING 

C O M P A N Y

SINCE 1850

SUPERIOR S E R V IC E -TO P  MARKET VALUES 

1923 Frederick • Detroit

5 7 1 - 2 5 0 0  

"First We Render. Service"

AFD MEMBER

exempliary leadership in the judicial field enabling our 
industry and the community to reduce crime on the 
streets; and to Sidney Brent, longtime AFD member 
and director for dedicated leadership and service to 
AFD and the industry. Making the presentations were 
AFD President Ray Shoulders, past-president Harvey 
L. Weisberg and Ed Deeb.

Michigan Court of Appeals Judge George N. Bashara, 
Jr., installed the officers and directors. New President 
Ray Shoulders, operator of Shoulders’ Markets, De­
troit, called for expanded membership programs and 
seminars. He also called for more training programs to 
get needed people into business and the food industry, 
including minorities. “We have too many tax-eaters 
and not enough tax-payers.” Shoulders told the big 
AFD crowd. “We have a great country, but not enough 
has been said about how good we are, and too much 
has been said about how bad we are.” He urged the 
business community to take a leadership position on 
providing jobs, training and education, and the move 
to help reduce taxes.

Gene Peare, president of Detroit Association of 
Grocery Manufacturers’ Representatives (DAGMR), 
also addressed the audience, and commended the fine 
work of AFD, and offered assurance that DAGMR 
would continue to cooperate and work closely with 
AFD on mutual programs or issues. Also present at 
the speaker’s table was Robert Keil, president of the 
Detroit Food Brokers Association, who made a special 
presentation to President Shoulders.

State Senator David Holmes also addressed the 
banquet attenders, and presented a concurrent reso­
lution of tribute to AFD, jointly sponsored and passed 
by the State House and State Senate (No. 411). Sen. 
Holmes and the Resolution praised the outstanding 
efforts made by AFD and the industry in behalf of 
the citizens of Michigan, and the important impact 
made in the community.

Among the dignitaries joining AFD at its annual 
dinner, included State Senators Patrick McCollough 
and David Holmes; State Representatives Ted and 
Steve Stopczynski, Ray Hood, Matthew McNeely, 
Frank Wierzbicki, Casmer Ogonowski, Joseph Young 
and George Cushingberry; Detroit Councilmen Jack 
Kelly, Nicholas Hood, Ken Cockrel, David Eberhard, 
Herbert McFadden; Detroit City Clerk James Bradley; 
LCC Commissioner Thomas Van Tiem; Lottery 
Bureau’s James Culver; Highland Park Mayor Jesse 
Miller; Michigan Dept, of Agriculture’s John Caulkins; 
Frank Russell of the Detroit Board of Zoning Appeals; 
Recorder’s Court Judge Powell; former State Public 
Service Commissioner William Rawls, and former De­
troit Councilman Carl Levin. (Continued on Page 13)
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OFF THE DEEB END
EDWARD DEEB

A re You R eady?
On December 3rd of this year, one of the most important pieces of legis­

lation ever imposed on our food and beverage industry by the citizens of 
Michigan will take effect.

Of course you are aware this is when the controversial mandatory return­
able beverage container law is implemented. By the sounds and looks of 
things, our industry remains confused and neither manufacturers, wholesale 
distributors or retailers are yet ready to cope with it.

Manufacturers of soft drink and beer are still somewhat undecided as to 
what types of containers, be they glass, metal or plastic, are going to be used, 
and how many sizes of each will be made available to consumers and re­
tailers. Already millions have been spent re-tooling beverage production lines 
for returnable containers, purchasing the necessary containers themselves, 
and constructing or leasing additional warehouse space to store the return­
able cans and bottles.

Retailers are confronted with the task of building additional storage areas 
to existing stores, or if room unavailable, reorganizing the stores to provide 
for storage of containers. Confusion still exists in that the vast majority of 
retail store operators are undecided as to which containers, sizes and varieties 
they will be stocking and selling, depending mostly on available space and 
consumer demand.

Wholesale beer distributors are undecided as to how the returnable beer 
containers will be handled both at the store level, and internally with their 
drivers, and unable to determine which system will be generally acceptable to 
all concerned parties.

Retailers in particular, still feel a central deposit system could be efficiently 
implemented to assure greater movement of “empties” out of the stores, 
especially for the smaller stores which do not have adequate storage areas. 
(AFD has passed a resolution calling for such a system.)

You can see that our industry is not yet ready to cope with this costly, 
and what we still feel to be a most discriminating and unfair piece of legis­
lation. Nevertheless, we must adhere and live with the law which takes 
effect this Dec. 3rd.

No matter how we feel personally, the key question which looms with the 
passing of each day is: “Are You Ready?”

There are still numerous other questions and systems requiring answers 
and understanding. The sooner we as an industry deal with the gut issues, 
the better we will all be.
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Y O U ’V E  G O T  M O R E  T O  S E LL
W ITH

Wilson’s

T H A T ’S P Y R A M ID  PO W ER!
Milk, cream, cottage cheese, ice cream — 
all that and more from the Wilson’s “ Pyra­
mid of Quality” line are serving the restau­
rant industry every day. Get Wilson’s 
Pyramid power working for y o u :  Ira Wilson 
& Sons Dairy Company, 5255 Tillman, De­
troit, Ml 48208. Or call (313) 895-6000. Out- 
state, call 1-800-572-1998.

THE PYRAMID OF QUALITY COVERS THE MITTEN
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THE PRESIDENT'S CORNER

Vocational Education: Key to Juvenile Delinquency
By RAY SHOULDERS 

AFD President

The key to dealing with the serious national prob­
lem of juvenile delinquency put simply, is rehabilita­
tion through vocational education and training pro­
grams.

At the present time, our 
national, state and local govern­
ments feel the way to deal with 
wayward youth is to give them 
a basketball, or provide facilities 
to play handball and tennis 
during the summer months.

The fact of the matter is that 
we do not provide enough moti­
vation in training and disciplin­
ing the minds of our youngsters 
to accept the responsibilities of 
being a good citizen, while permitting the youth to 
cope with the real problems confronting all of us.

SHOULDERS

The Test O f T im e . . .

Years

9 4 Successful
Service

To Slaughter Houses, Wholesale & 

Retail M arkets and Locker Plants

Whatever Your Problems M ay  Be, Call

D arling &  Company

3350 Greenfield Road 
WA 8-7400 

Melvindale, Michigan

P. O. Box 329 
Main Post Office 

Dearborn, Michigan

AFD MEMBER

The youngsters today are impatient and restless. 
They want something meaningful to keep them occu­
pied and out of trouble, while preparing them for 
future careers and jobs will provide them both with 
the comforts of life and needed stability.

Society’s approach to dealing with juvenile de­
linquency is geared to dealing with the bodies of our 
youth, but not their minds. The mind is every bit as 
important — or more so — than the body, and thus, 
we’re missing the boat.

The minds of our youngsters must be trained so 
they can be both qualified to deal with the pressures 
of modern-day life, as well as understanding the im­
portance of individual responsibility.

I have long felt that parents have failed in their 
responsibilities to their children on the home front. 
Parents are not equipped to deal with the fact that 
their children have too much time on their hand, and 
not enough to keep them busy.

On the other hand, I feel that government at the 
federal and state levels should establish a Leisure 
Institute to deal with youth, senior citizens and the 
frustrations of everyone who simply have too much 
time on their hands.

One way to solve the problem is to keep the minds 
of youngsters equally as busy as their bodies. At the 
same time they are performing sports activities, we 
must stimulate them by keeping their minds alert, 
and fed with a variety of education which will help 
them cope. We must also provide the basics of a 
career or jobs which will make them much more use­
ful than at present.

We often talk about rehabilitation programs, but 
really I see no effective program currently going on 
to deal with juvenile delinquency. The simplest 
answer society comes up with is send the kid to an 
institution.

That’s fine, well and good. But what happens when 
the youth gets out of the institution and has to face 
the public again, or get a job to take care of his family, 
or whatever? Obviously, bringing his basketball or 
tennis raquet won’t help.

The answer as I said earlier is rehabilitation through 
vocational education and training programs. There is 
no other way.



PICK A  PAIR 
IS COMING 
YOUR WAY!

The most successful 
annual promotion in the 
history of beer-selling 
is always big news 
for u s ... but it's also 
very big for you, too.
For a pair of 
good reasons:

1 . It's a proven 
sales-builder built 
around the largest- 
selling, most-heavily 
advertised beer in the 
world: Budweiser.

2 .  More than ever 
before, it offers you 
countless opportuni­
ties to tie in with 
“TAKE HOME TWO” 
specials on any food 
or beverage items 
you select.

Your Budweiser 
representative will call on 
you soon with all the news, 
all the details, and a catalog of 
all the display materials you'll want to 
cash in on the 78  version of PICK A PAIR
This year, more than ever, PICK A PAIR 
IS EVERYWHERE ... and so is the oppor­
tunity for extra tie-in sales action for you!

Budweiser.
K I N G  O F  B E E R S  R

ANHEUSER-BUSCH. INC • ST LOUIS
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The Golden Beer of Danish Kings.
Now brewed in America. Now affordable to everyone.

Tuborg Gold...only centuries of the Danish 
brewmaster's art could achieve its noble character.

And now that Tuborg is brewed here, it's affordable to anyone 
who loves the true taste of light, golden Danish beer.

Tuborg Gold...by appointment to the Royal Danish Court.

Carling National Breweries. Inc.. Balto.. Md,
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Every year since1962...

over 4 million 
bottles were sold 

in 1977
Mohawk Vodka, 80 proof 

Made from 100% grain neutral spirits 

MOHAWK LIQUEUR CORP.. DETROIT, MICH.

THE KEY
TO GOOD BAKING

THE SMART BAKER 
BAKES FROM

S c r a tc h

SHE USES

SHE 

BUYS 

MORE 

GROCERIES

Six Promotions A t 
Inman Brokerage

Paul Inman Associates, Inc., an 
AFD member, recently announced 
six promotions as recommended by 
the firm’s management committee.

Robert W. Faustyn was promoted 
to senior supervisor in charge of 
frozen and general merchandise, re­
tail department in Detroit.

Kris Brinker was promoted to di­
rect sales in the firm’s Detroit food 
service division.

Ronald Sadowski was promoted 
to schematics specialist in the De­
troit office.

Patrick R. Hayes was promoted 
to field supervisor in the Detroit 
office.

Two promotions were also an­
nounced for the firm’s Toledo office. 
Marvin Hoffman was promoted to 
the direct sales staff, while James 
Samulski was promoted to field 
supervisor in Toledo.

RETAILERS WHY FUSS?
LET THE A.F.D. PROCESS ALL YOUR COUPONS 

THRU OUR COUPON REDEMPTION CENTER

COUPONS MEAN CASH!

D ro p  T h e m  O f f  o r  M a il to :

ASSOCIATED FOOD DEALERS 
125 W. Eight Mile Rd. Detroit, Michigan 48203
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AFD Honors
(Continued from Page 4)

A successful event such as this, certainly cannot go 
without proper thanks and acknowledgement to those 
who helped make it possible. So, in behalf of 
Banquet Chairman Phil Lauri, and the entire AFD 
membership, our sincerest thanks and appreciation go 
out to the Pepsi-Cola Company for once again hosting 
and sponsoring our cocktail hour; to H. J. Van 
Hollenbeck Dists. for supplying the tasty dinner wines; 
and BordenCompany, Superior Potato Chips and Kar- 
Nut Products Company for providing the snacks 
and chips during the cocktail hour.

Also, our sincere “thank you” to the following firms 
for assisting us by sponsoring the banquet; Borden 
Company, Carling National Breweries, Darling & 
Company, Detroit Coca-Cola Company; Detroit Ren­
dering Company, Grocers Baking Company, Paul In­
man Associates, Kar-Nut Products Co., Kraft Foods, 
Ludington News Company, Melody Farms Dairy, 
Metroplex Beverage Company, Pepsi-Cola Company, 
Scot Lad Foods, Stroll Brewery Company, Superior 
Potato Chips, H. J. Van Hollenbeck Dists., Velvet 
Food Products, Viviano Wine Importers, Wayne Soap 
Company and Ira Wilson & Sons Dairy Co. We also 
wish to thank the Bowlus Sign Company for the 
attractive signs and table cards . . . and the Detroit 
News and the Detroit Free Press for providing all the 
photographs.

The AFD’s members and directors are truly grateful 
to the above companies and to ALL companies and 
their representatives who attended the big annual 
celebration, as well as to the advertisers in our pro­
gram issue of THE FOOD DEALER magazine. Many 
thanks to all of you for everything . . . and we really 
mean it!

AFD PRESIDENT Ray Shoulders takes time out at the 
association’s 62nd annual trade dinner to chat with Michigan 
Governor William Milliken to explain some of the goals and 
programs AFD is currently involved in.

COMPLETE SER VICE TO THE FOOD INDUSTRY

REPRESENTED BY -
GENE BALICE, SALES MGR.

ABE GELLER JACK LaMOTHE
EMIL JACOBS CHUCK RINI
ELLIOT KAHN JIM RINI
JOEL KAHN TOM RYDER

KEN SCHMIDT
Phone 921-3400 

9145 VINCENT ST,
DETROIT, MICHIGAN 48211

•  FRANKLIN AUTOMATIC WRAPPERS
•  DOVE SCALES •  GOODYEAR FILMS
•  CLEAR PLASTIC TRAYS •  LABELS
•  BUTCHER FLOOR WAX
•  PAPER BAGS & SACKS •  POLY BAGS

Personal Service Our Specialty!

WE SERVE MICHIGAN AND OHIO MARKETS



Page 14 The Food Dealer •  M ay/June, 1978

Around the Town

Joe Nathan Clark, who last year piloted a White 
Freightimer over 125,000 accident free miles for 
Faygo Beverages, Inc., an AFD member, was named 
driver of the year by the soft drink firm. Phil Fei- 
genson and Anthony Wieszkowiak presented Clark 
with a color TV before an annual dinner reception of 
drivers.

* * *

R. J. Siegel, assistant division sales manager for 
Kellogg Sales Company, Detroit, has been named 
distribution manager for the firm’s food service 
marketing division.

* * *
Walter Shoulders, son of AFD President Ray Shoul­

ders, was recently named a lieutenant of the Detroit 
Police Department. We extend our congratulations to 
Walt, a nine-year veteran of the force.

* * *
Frank N. Gregory has been appointed the manager 

for the direction and responsibility of all phases of 
the Michigan Liquor Control Commission’s store and 
warehouse operations, according to an announcement 
by Richard Newell, business manager.

* * *

Richard B. Mervine has been named BBDO-Detroit
account executive on the Pepsi-Cola Metropolitan 
Bottling Company of Michigan account, according to 
Jack Kraushaar, vice-president of the New York-based 
advertising agency.

* * *

Ronald J. Kowalski, president of Kowalski Sausage 
Company, an AFD member, was recently re-elected 
president of the Greater Detroit Chamber of Com­
merce’s food council.

* * *

Charles R. Chandlers, formerly with the Michigan 
Bankers Association, is the new executive director 
of the Michigan Food Dealers Assn., Lansing, succeed­
ing Don E. Taylor who remains with MFDA as 
director of state and federal relations.

* * *

Harry E. Mayers Associates, an AFD member, 
recently announced that Ed Chester is now a partner 
in the Southfield-based brokerage company.

* * *
Peterson & Vaughan, Inc., an AFD broker member, 

announced that Doug Ross has joined the firm as 
manager of its food service operations.

* * *

The formation of American Food Associates, Inc.,
a brokerage company, has been announced by Max 
Neher, Lou Piscopo, Ralph Hartsoe, John Riley and 
Robert Theisen. The new firm is located at 34171 
Schoolcraft, Livonia, Mich. 48150; the telephone is 
522-7860.

Faygo Reports Record Sates
Faygo Beverages, Inc., an AFD member with head­

quarters in Detroit, reported the company had record 
sales and earnings in its 1978 fiscal year recently 
ended. Morton Feigenson, president, said U.S. and 
Canadian sales rose 18 percent to $52.3 million from 
$44.3 million in fiscal 1977. Faygo does not report 
profits but Feigenson said the company’s 1978 
earnings were up significantly.

The firm today distributes its products in 1 6 states, 
from St. Louis, Mo. in the west, to Baltimore, Md. in 
the east.

Faygo also recently broke ground for construction 
of a new 30,000 square-foot warehouse as part of 
what will be a major expansion and rehabilitation of 
the company’s manufacturing operation on Detroit’s 
near east side.

Feigenson said the program is scheduled for com­
pletion late this year and will permit the firm to 
maintain its present work force of 320 persons, and 
gradually increase employment by 25 percent. At­
tending the formal ground-breaking ceremony was 
Detroit Mayor Coleman A. Young and other city 
officials.

The capital investment Faygo is committing to the 
expansion is for equipment needed to adapt its plant 
to producing soft drinks in deposit containers by 
Dec. 3 when the container law (Proposal A) recently 
passed by voters takes effect.

I N V I T A T I O N  T O  S U P P L IE R S

All manufacturers, wholesalers and brokers are 
cordially invited to submit new products and 
merchandising ideas for publication in The Food 
Dealer. And remember, low cost, hard-hitting 
advertising in The Food Dealer reaches your im­
portant Michigan independent grocers, food chains, 
and beverage store operators. For advertising in­
formation and rates, phone (313) 366-2400. Or 
write The Food Dealers, care of Associated Food 
Dealers, 125 W. Eight Mile Rd., Detroit, Mich. 
48203.



of groceries 
with half 
a million 
dollars

Half a million dollars. Mutual 
of Omaha has paid that much 
in benefits to the Associated 
Food Dealers in the past 
15 years. Half a million dollars.

Half a million dollars to 
your fellow members in Dis­
ability Income Protection bene­
fits. Regular monthly benefits 
they used as they saw fit 
when a covered sickness or 
accident kept them from 
working. That's the beauty of 
Mutual of Omaha's Disability 
Income Protection, you use 
the money the way you want 
to: rent, clothing, school 
tuition ... and of course, 
groceries.

Half a million dollars. That's 
just one of the reasons why 
the Associated Food Dealers

officially endorses this pro­
gram for its members and 
their employees.

And United of Omaha, the 
life insurance affiliate of 
Mutual of Omaha, also offers 
Life Insurance Protection 
to Associated Food Dealers 
members. An extra cushion 
between their families and 
financial worry.

Disability Income Protection 
for members and their em­
ployees, and Life Insurance 
for members. Three excellent 
reasons to contact the nearest 
Mutual of Omaha office. Call 
today or fill out the coupon and 
return it for more information 
about any of these fine plans. 
These Mutual of Omaha repre­
sentatives will provide per­
sonal, courteous service in 
helping to select the plan 
that's right for your needs.

Bill 0. Brink
Southfie ld, M ichigan • 313 569-2200 

Harold Hahn
East Detro it, M ichigan • 313 774-3060

Gerald Lamberson
Lansing, M ichigan • 517 323-4775

John N. Nix
Warren, M ichigan • 313 574-1600

on Ken Peters

Flint, M ichigan -313 238-0417 

Len Raskin
M arquette, M ichigan . 906 228-6222 

R.F. Ro loff
Grand Rapids, M ichigan • 616 942-9770 

James W. Speers
Ann Arbor, M ichigan • 313 769-4160 

J.B. Watters
M oun t Pleasant, M ichigan • 517 772-2981 

Harold Wise
Saginaw, M ichigan • 517 799-3254 

Tony xouris
Kalamazoo, Michigan • 616 323-0200

M u tu a l
o f  O m a h a

People you can count on...
Life I n s u r a n c e  A ffilia te :

United of Omaha
MUTUAL OF OMAHA INSURANCE COMPANY 

HOME OFFICE: OMAHA, NEBRASKA

P — — — — — — — — — — — — — — — — — — — — — — - 1
B Associated Food Dealers
|  125 W est E ight Mile Road • D etro it, M ichigan 48203

 YES! I am  in teres ted  in m o re  in fo rm atio n  about:

 □  Disability In co m e P ro tec tion  fo r  m e

|  □  Disability Incom e P ro tection  fo r  m y em ployees

j  □  Life Insurance

 N a m e ________________________________________________________________________

 A ddress_________________________________________________________ ____________

 C ity ___________________________ S ta te ________________________ Z IP ___________
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The Sounding Board

To AFD:

Helen and I greatly appreciated the opportunity to 
be with the members of Associated Food Dealers 
during your 62nd Annual Food Trade Dinner.

I also deeply appreciate the Distinguished Service 
Award presented to me by the AFD. That very 
beautiful plaque will be a continuing reminder to me 
of the very enjoyable evening and my very good 
working relationship with your organization.

William G. Milliken 
Governor of Michigan 
Lansing

I wish to take this opportunity to thank the Asso­
ciated Food Dealers for presenting me with your 
Distinguished Service Award at your recent trade 
dinner. I was only sorry I was unable to personally 
accept this high honor bestowed upon me. You can be 
sure the beautiful plaque will be placed in a position 
for all to see. Again, thank you for the honor.

Sidney M. Brent 
Kenilworth Market 
(and AFD Director) 
Detroit

It was a pleasure meeting with your staff and 
reviewing your internal procedures on coupon hand­
ling recently. On behalf of the Nielsen Clearing House, 
please extend our thanks to your staff and association 
directors for the continued support, excellent co­
operation and accurate records dealing with coupon 
redemption. Both our production department and 
myself enjoy working with an association of your 
caliber.

Ronald L. Baker 
Nielsen Clearing House

Are You On the Team ? 

If Not, Why Not?

MEMBERSHIP APPLICATION
Name of Firm_____________________________

Address __________ ______________________

City______________________________________
(S ta te ) (Z ip )

Owner’s Name_____________________________
Check One: Retailer  Supplier 
Do you wish Blue Cross Coverage?

Yes  No D

An Invitation to
Through membership in the Associated Food 
Dealers, you can enjoy wide benefits designed to 
represent our industry in your community. In 
addition, such services as Blue Cross and all 
types of general insurance, coupon redemption 
program, weekly newsletter, and a wide variety 
of other services are available. Call and let us 
tell you about them. Or, clip out the application 
and mail to:

ASSOCIATED FOOD DEALERS 
125 W. Eight Mile Rd.

Detroit, Michigan 48203
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This used to be 
the best advice offered 
for staying healthy.

“ An apple a day keeps the doc to r away.”  A  nice sentiment, 

but handing out apples to  each of you r employees is not going to 

assure them  — or you — of healthier employees or lower 

insurance payments next year.

However, handing out this card to your employees can. M ichigan 

H M O  is a prepaid Health Plan 

w ith  emphasis placed on p re ­

ventive health care services.

As an em ployer, you can well 

appreciate the lower cost and 

added advantages of M ichigan 

H M O . O u r plan is designed to 

encourage physicians to keep 

the ir patients healthy.

W ith  the cost of trad itional medical benefits constantly on the 

rise, doesn’t it make sense to look closely at a health plan that 

is exactly that — a plan to keep your employees healthier and 

more productive?

“ A n ounce of prevention is w orth  a pound of cu re .”  A no the r nice 

sentim ent . . . and one that still holds.

Call o r w rite  today for details at 2200 Edison Plaza Bldg., 660 Plaza 

Drive, D e tro it, M ichigan 48226; phone 961-1610.

Michigan HMO Plans is a non-profit 
corporation now serving over 32,000 

subscribers with 40 health centers 
staffed by over 400 physicians in 

Wayne, Oakland and Macomb Counties. 
An Alternative to the Blues.

michigan hmo plans, inc.
n o n  p ro f i t  c o r p o r a t io n .

MEMBERSHIP CARD
SEE OTHER SIDE FOR DETAILS

NAME

BIRTHDATE 

MEMBER I D.

SEX

GROUP
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Merchandising

“Taste it, you may never try another vodka,” 
is the theme behind Izmira, the newest vodka on the 
market. It is imported from Turkey and made from 
a large white sugar beet, according to Harvey W. 
Ewald and Associates, area representatives for the 
product.

* * *
In a move designed to balance account responsibili­

ties among its principal advertising agencies, Hiram 
Walker, Inc., an AFD member, has assigned its Royal 
Canadian Whiskey account to Simons Michelson Zieve, 
Inc., Detroit, effective Sept. 1, 1978. The brand, 
formerly handled by Foote, Cone & Belding, Chicago, 
represents nearly a half-million in ad billings.

mm * * *
John Sullivan, president of Sullivan Sales, Detroit, 

an AFD member, was recently presented the annual 
Sales Achievement Award by Anaconda’s Consumer 
Products Division. The award was presented in New 
York City.

* * *
Sahakian & Salm, an AFD broker member, was re­

cently recognized by Singleton Packing Corporation 
as its Broker of the Year in a presentation made at 
St. Petersburg, Fla.

* * *
Faygo Beverages, Inc., an AFD member, recently an­

nounced the promotion of Larry M. Stamos to

Advertising in The Food Dealer 

Means Com municating w ith  

Your Im portant Retail Customers!

Phone (313) 366-2400

supervisor and sales merchandiser. Stamos joined 
Faygo in 1975 as an assistant route salesman, and was 
formerly a salesman for a Detroit area Ford dealer­
ship.

* * *
Representatives of Detroit Coca Cola Bottling Com­

pany and Coca-Cola USA examined the special prob­
lems, and opportunities, of soft drink retailers 
operating in the inner-city areas at its recent meeting 
held at the Detroit Plaza Hotel.

* * *
Pepsi-Cola Company recently announced a special 

advertising and merchandising promotion for its 
Mountain Dew, which has climbed in sales drama­
tically over the past four years to where it is ranked 
seventh nationally.

* * *

Lauder’s Scotch recently climbed to fourth place 
among the 68 brands of Scotch listed or sold in 
Michigan, according to an announcement made by 
the company.

* * *

Peterson & Vaughan, Inc., an AFD member, was 
recently appointed representative for Quality Bakery 
Company’s Mountain Top frozen pies for the De­
troit area; and representative for Gol-Pak Meat Corpo­
ration’s complete line of portion control meats, 
specializing in veal steaks and patties.

Spartan Sales $600 M illion
Spartan Stores, Inc., an AFD member, announced 

at its annual stockholders meeting in Lansing that 
sales reached a record $611.2 million for its fiscal 
year ending March, 1978, according to Raymond 
M. Dutmers, president and chief operating officer.

This is an increase of $78.6 million or 15 %over the 
previous year. Dutmers said this illustrates the “tre­
mendous success and growth” of the independent 
retailer in Michigan.

Robert Woodrick of Grand Rapids was newly 
elected to the Spartan board of directors. Sam Cosma 
of Pontiac and Russell Van Gilder of Fenton were 
both re-elected to three-year terms on the board.

Gene E. Morrison, Spartan senior vice-president and 
assistant general manager, presented the financial re­
port to stockholders. Morrison announced that Spar­
tan Stores was presently responsible for 14.1 percent 
of total retail food sales in the state of Michigan.
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ANNOUNCING A PROMOTION
TO HELP YOU SELL

M ICHIG AN AGRICULTURAL PRODUCTS

g o o d  
t h i n g s

growing
in Michigan

HERE'S WHAT WE'RE DOING...

1. Six 30 second TV Public Service Announcements.

2. Twelve 30 and 60 second radio Public Service 
Announcements.

3. Bumper Stickers in 2-color vinyl with " Good 
Things Growing In Michigan"slogan.

4. " Fighting Fear With Facts About PBB." pamphlets 
—  for meat and dairy customers' information.

5. Self-stick vinyl labels with "We're Proud To Feature 
Michigan Products In Our Store".

6.  Self-stick vinyl labels with “ Good Things Growing 
In Michigan"slogan.

7. Tour Guide: "A Cook's Tour Of Good Things 
Growing in Michigan'' - Twelve tours throughout 
the state by product area along with related recipes.

8 .  Canvas Tote Bags with "Good Things Growing In 
Michigan "  slogan.

9. Leaflets with theme "Good Things Grilling in 
Michigan" reverse o f leaflet contains outdoor 
cooking hamburger recipes.

FOR DETAILS WRITE OR CALL
MICHIGAN
DEPARTMENT OF AGRICULTURE
LEWIS CASS BUILDING -  P.O. BOX 30017 
LANSING, Ml 48909 (517) 373-1104
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S ix  New Supplier
Mem bers Join AFD

The Associated Food Dealers, Michigan’s largest 
food and beverage association and service organization, 
representing over 2,800 members, wishes to welcome 
aboard six new supplier members to the association. 
Their names, addresses and phone numbers are as 
follows:

AMOCO OIL COMPANY, Standard Oil division, 
producers of petrochemical products and operator of 
service stations, 21700 Northwestern Hwy., Tower 14, 
Southfield, Mich. 48043; phone (313) 275-5500.

GENERAL FOODS CORPORATION, manufacturer 
and distributor of a variety of food and grocery pro­
ducts, 12001 Farmington Rd., Livonia, Mich. 48150; 
phone (313) 427-5500..

PROCTER & GAMBLE COMPANY, manufacturer 
and distributor of a variety of food and non-food pro­
ducts, P. O. Box 1246, Dearborn, Mich. 48126; 
phone (313) 336-2800.

DART MEATS, wholesale meat distributors, 1427 
Division, Detroit, Mich.,48207; phone(313)831-7575.

DETROIT FOOD & BEVERAGE, magazine pub­
lishers, 23155 Northwestern Hwy., Southfield, Mich. 
48075; phone (313) 355-5410.

TAKING TIME OUT to socialize at AFD’s recent 62nd annual trade 
dinner are, from left, Bud Stedman of the Greater Detroit Chamber of 
Commerce’s food council, and John Naughton and William Swanson 
of the Borden Company.

GROSSE POINTE REAL ESTATE, commercial 
and residential real estate brokers, 19329 Mack Ave., 
Grosse Pointe Woods, Mich. 48236; phone (313) 
882-0087.

These new members, and all AFD supplier and 
service members, and advertisers, deserve your support 
and patronage. Please refer to the AFD Suppliers’ 
Directory on Page 23 often. In fact, clip it out of 
The Food Dealer and post near your phone.

Where the 
Action is

Join the AFD 

For Action and Results.

Phone

(313) 366-2400

McMAHON BROKERAGE 
ADDS TO STAFF

McMahon & McDonald Food Bro­
kers has added six to its sales and 
marketing staff and announced two 
promotions, according to president 
Douglas W. McDonald.

In the Detroit office, Roger Mc­
Bride joined the firm as sales 
manager of the frozen foods depart­
ment. Louis Champine was recently 
added to its Detroit staff as a retail 
supervisor.

Ken Evans, Mrs. Bonnie Balsamo 
and Joe Kossak have been also ad­
ded to the firm’s retail staff to 
provide broader retail coverage. 
Robert Burt was added to the firm’s 
Grand Rapids staff.

Mike McDonald was recently pro­
moted to food service account 
executive in the Detroit office, while 
Bill Cochrane was promoted to com­
bination man for the Detroit market­
ing area.

TWO BROKERS FORM 
KEY SALES—MARKETING

Two Michigan food brokers -  the 
Stiles-DeCrick Company of Harper 
Woods, and the C.E. Stehouver Com­
pany of Grand Rapids — have an­
nounced the formation of Key Sales 
and Marketing.

Key Sales and Marketing offers 
total regional coverage of Michigan’s 
lower peninsula while maintaining 
local ownership and responsibility. 
This new marketing concept offers 
principals a team of over 33 sales 
people without necessitating the 
need for a merger as companies have 

me in the past.
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WHEN WE ALL PULL TOGETHER

JOIN THE
ASSOCIATED FOOD DEALERS

125 W. EIGHT MILE ROAD •  DETROIT, MICHIGAN 48203 •  PHONE (313) 366-2400
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Shop at the 23rd Largest 

Food Market in the 

United States . . .

DETROIT AREA 
NEWSPAPER NETWORK

136,215 * total circulation . . .  
over 400,000 readers daily!

3 great Michigan newspapers 

TEAMED to sell your product 

in an $7 billion SUPER market!

represented nationa lly  by  
L A N D O N  A S S O C IA T E S , Inc.

IN DETROIT: (313) 356-3480

Le t Us Redeem  
Your Coupons!
GET ONE LUMP-SUM  

CHECK FOR YOUR COUPONS -  

.  Saves You Valuable Time

•  Don't Tie Up Needed Cash

•  No Sorting Necessary

•  No Counting Necessary

•  Sure and Accurate

•  Send or Drop-off Coupons to —

ASSOCIATED FOOD DEALERS 
125 W. Eight Mile Rd. 
Detroit, Michigan 48203 

Phone (313) 366-2400
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Support These AFD Supplier Members

BA K ER IES
A rchw ay C o o k ie s .............................................. 5 32-2427
A w rey Bakeries .............................................. 522-1100
F arm  C rest B a k e r ie s ......................................  554-1490
G rennan  C ook  B ook C a k e s .........................  2 59 -1310
G rocers Baking Co. (O v en -F re sh )..............  5 37-2747
In d ep e n d en t B iscuit C o m p a n y .................. 584-1110
K oepp linger’s B akery , In c .............................. 967 -2020
Fred  S anders C o m p a n y ................................ 868-5700
S chafer B a k e r ie s .............................................  293-5 320
T aystee  Bread .................................................  9 8 6 -3 4 0 0 '
V ita-W heat Baked P d ts .................................... 543-0888
W onder Bread .............................................. 963-2 330

B EV ER A G ES
A ction  D istribu ting  C o m p a n y .....................  427-8300
A nheuser-B usch, In c ........................................  642-5888
A rrow  L iquo r C o m p a n y .................................. .271-3100
B rooks Sun-G lo P o p ........................ (6 1 6 ) 396-2 371
C anada D ry C o rp o ra tio n  ............................  937-3500
Carling Brew ing C om pany  ......................... 941 -0810
Cask W i n e s ........................................................  849-0220
C oca-Cola B o ttling  C om pany  .................. 897 -5000
J. Lewis C o o p er C o ........................................... 835-6400
Faygo B e v e ra g e s .............................................. 925 -1600
G reater M acom b Beer & W ine D ist. . . . 468-0950
H om e Ju ice  C om pany  ................................ 925 -9070
H u b ert D is tribu to rs, In c .................................  858-2340
In te rn a tio n a l W ine & L iquo r C om pany . . 843-3700
K ozak D is tribu to rs, Inc. ............................  92 5-3220
D on Lee D is trib u to rs, Inc. .....................  584-7100
L & L W ine C o m p a n y ...................................  491 -2828
M etrop lex  Beverage C orp . ......................... 897-5000
M iller B rew ing C o m p a n y ............................  465 -2866
M ohaw k L iqueu r C orp . 962-4545
N ational B rew ing C om pany  (A ltes) . . . 881 -7924
N ational D istillers P roduc ts  ...................... 366 -2033
O ’D onnell Im p o rtin g  C om pany  ..............  386-7600
Pabst B rew ing C om pany  ............................  871 -8066
Pepsi-Cola B o ttling  C o m p a n y .....................  366-5040
S chen ley  A ffilia ted  B r a n d s ......................... 35 3-0240
Jos. S ch litz  B rew ing Co. ! . ! ! ! ! ! .  522-1568 
Seagram  D istillers C o. . . ! ! ! ! . ! . !  345-5330
Seven-U p B ottling  C o m p a n y .....................  937 -3500
S om erset Im p o rte rs , L td . .........................  424 -8799
S t. Ju lian  W ine C o m p a n y ............................  961 -5900
S tro h  B rew ery C o m p a n y ............................  961 -5840
H. J . V an  H ollenbeck  D is tribu to rs  . . . .  293 -8120
V ern o r’s RC C ola ..........................................  833-8500
V iviano Wine Im p o rte rs  ............................  883-1600
H iram  W alker, In c .............................................  851-4800
W ayne D is trib u tio n  C o .................................... 427-4400
Vic V ertz  D is tribu ting  C o m p a n y ..............  293-8282

CA TER IN G  H ALLS
R oyalty  H ouse o f  W a r r e n .........................  264 -8400

B R O K E R S, R EP R E S E N T A T IV E S
A cm e F ood  Brokerage ...................................  968 -0300
A llsta te  Sales-M arketing, Inc. .....................  5 35-2070
R. F. B row n Sea F ood  C om pany  (5 17) 484-5428
B-W Sales ............................................................ 546-4200

C o n tin en ta l F ood  B rokerage .....................  255-5880
Em bassy D is tribu ting  ................................ 352-4243
M id-A m erica F o o d  B r o k e r s ......................... 478 -8840
W. H . E dgar & S on , In c ...................................  964-0008
Earl English A s s o c i a t e s ...............................  546-5100
H aro ld  M. L inco ln  C o ......................................  937-2100
Paul Inm an  A ssociates, In c ............................  626-8300
In te rs ta te  M arketing  C o rp o ra tio n  . . . .  341-5905
Paul K aye A ssociates ...................................  478-5010
G eorge Keil A ssociates ................................ 27 3-4400
H arry  E. M ayers A ssociates .....................  352-8228
M cM ahon & M c D o n a ld ................................ 477-7182
M arks & G oergens, In c....................................  354-1600
M erit Sales C o r p o r a t io n ................................ 569-3634
N ationw ide  F ood  B rokers ......................... 569-7030
N orth lan d  M arketing  ...................................  35 3-0222
P ete rson  & V aughan, In c ................................ 478-6800
The P feiste r C om pany  ................................ 355-3400
S ahakian  & S a l m .............................................  962-35 33
Sosin Sales C om pany  ...................................  557-7220
S ta rk  & C o m p a n y .............................................  358-3800
Stiles-D eC rick C om pany  ............................  885-4900
Sullivan Sales, In c .............................................. 531-4484
Jam es K. T am akian  C om pany  .................. 424-8500
U n ited  Brokerage C o . ...................................  477 -1800
M ort W eism an A s s o c ia te s ............................  557-1350

D A IR Y  PRO D U CTS
T he B orden C o m p a n y ...................................  583-9191
T om  Davis & Sons Dairy ............................  894-0022
D etro it C ity  D airy , Inc. ............................  868-5511
D etro it Pure Milk (F arm  M a id ) .................. 837-6000
G ro cer’s D airy C o m p a n y ............................  2 54 -2104
L and  O ’Lakes C re a m e r ie s ............................  834-1400
M cD onald D airy C om pany  . . . .  (3 1 3 ) 232 -9193  
M elody D airy C o m p a n y ................................ 525-4000

N y-Best D is tribu to rs  ........................ (616 ) 694-6354
Sani-Seal D a i r i e s ...................................(5 1 7 ) 892-4581
S heffe r’s L uc ious C h e e s e ................. (616 ) 673-2639
S tan d a rd  D airy C o m p a n y ............................  476-7369
S tro h ’s Ice C re a m .............................................. 961-5840
W esley’s Q uaker M aid, I n c . ......................... 883-6550
Ira W ilson & Son D a i r y ................................ 895-6000

COUPON REDEMPTION CENTER
A ssociated  F ood  D e a l e r s ................. (3 13 ) 366-2400

DELICATESSEN
D etro it C ity  D airy, In c ....................................  868-5511
H om e S ty le  F oods C o m p a n y .....................  874-3250
D udek Deli F o o d s (Q uaker) .....................  8 91 -5226
Specialty  F oods C om pany  ......................... 893-5594

EGGS AND POULTRY
E astern  P ou ltry  C o m p a n y ............................  875-4040
L inw ood  Egg C o m p a n y ................................ 345-8225
O rleans P ou ltry  C o m p a n y ............................  833 -1847

FISH AND SEAFOOD
H am ilton  Fish C o m p a n y ................................ 963-7855
U n ited  Fish D is tr ib u to r s ................................ 962-6355

FRESH PRODUCE
C usum ano Bros. P roduce C om pany  . . . 921 -3430  
F aro  V itale & S o n ..........................................  832-0545

ICE PRODUCTS
D etro it C ity  Ice ..........................................  921 -3003
M idw est Ice C o rp ............................................... 525-2950

INSECT CONTROL
N u-M ethod Pest C o n tro l S e r v i c e ..............  898-1543
Rose E x te rm ina ting  C o m p a n y .................. 834-9300
V ogel-R itt C o n tro l ....................................... 834-6900

IN V E N TO R Y , TAXES, BOOKKEEPING
A bacus Inven to ry  S p e c i a l i s t ......................... 362-3110
A pproved Inven to ry  S pecialists Co. . . . 571-7155
G ohs Inven to ry  S e r v i c e ................................ 353-5033
J & S Inven to ry  S e r v i c e ................................ 935-2100

' G eorge R. S ham ie, C P A ................................ 474-2000
W ashington In v en to ry  Service .................. 557-1272

INSURANCE, PENSION PLANS
Bill O. Brink A gency ...................................  569-2200
W ard S. C am pbell, Inc .......................... (6 1 6 ) 531-9160
M ichigan HMO Plans ......................................961 -1610
M id-A m erica A s s o c i a te s ................................ 585-7900
M utual o f  O m aha ..........................................  569-2200

MANUFACTURERS
Del M onte F o o d s ............................................  564-6977
G eneral F oods C o r p o r a t io n ......................... 427 -5500
G eneral Mills, In c ................................................ 354-6140
G reen G ian t C o m p a n y ........................(3 1 3 ) 879-0931
K raft F o o d s .................................................  964-5 300
M ario’s F ood  P roducts  ................................ 868-1841
M orton  Salt C om pany  ................................ 843-6173
Prince M acaroni o f  M ichigan .....................  372-9100
P rocter & G am ble C om pany  .....................  336-2800
R alston  Purina C om pany  ............................  477-5805
Red Pelican F ood  P roduc ts , In c ...................  921 -2500
S hedd-B artush  F oods, In c ............................... 868-5810
V elvet F ood  P r o d u c t s ...................................  937 -0600

MEAT PRODUCERS, PACKERS
Ed Barnes Provisions ...................................  963-7337
Bogie F arm  P roducts  ...................................  571-6331
C an iff Sales C o r p o r a t io n ................................ 365-5445
D art M eats .................................................  831-7575
D etro it V eal & L am b, In c ...............................  962 -8444
F eldm an  B ro thers ..........................................  963-2291
Flin t Sausage W orks (Salays) . . . ( 1 )  2 39-3179
F rederick  Packing C o m p a n y ......................... 832-6080
G lendale F o o d s .................................................  9 62 -5973
G uzzardo  W holesale M eats, In c ....................  321-1703
H artig  M e a t s ....................................................... 832-2080
H errud & C om pany  .....................  (6 1 6 ) 456-7235
H ygrade F ood  P r o d u c t s ................................ 464 -2400
K owalski Sausage C om pany , In c ..................  873-8200
L—K—L Packing C om pany  ......................... 833-1590
Peschke Sausage C o m p a n y ............................  368-3310
P eter E ckrich  & S on , In c .................................  937-2266
P o p p ’s Packing C om pany  ............................  365-8020
P rim eat Packing C o m p a n y ............................  237 -0087
Regal Packing C o m p a n y ................................ 875-6777
R uoff, Eugene C om pany  ............................  963-2430
V an D yke S teak  C o m p a n y ............................  875 -0766
Weeks & Sans (R ic h m o n d ) ............................  727-2525
W inter Sausage M anufactu rers ..................  777-9080
W olverine Packing C om pany  .....................  965-0153

M EDIA
T he Daily T rib u n e , R oyal O ak .................. 541-3000
D etro it A rea N ew spaper N etw ork  . . . .  356-3480
D etro it-F o o d  & Beverage ............................  355-5410
D etro it F ree Press ..........................................  222-6400
The D etro it N ew s ..........................................  222-2000
F o o d  D ealer M a g a z in e .................   366-2400

K alam azoo G aze tte  ........................ (6 1 6 ) 345-3511
L andon  A ssociates ....................................... 35 6-3480
T he M acom b D a i l y ..........................................  463-1501
T he O ak land  Press ..........................................  332-8181
O bserver & E ccen tric  N ew spapers . . . .2 6 1 -8 6 0 0  
P ort H uron  Tim es H erald . . . .  (1 ) 985-7171
W J B K -T V ............................................................  557-9000
WWJ A M -FM -TV .................................................  222-2588

N O N -FO O D  D IST R IB U T O R S
A m oco Oil C om pany  (S ta n d a r d ) ..................275-5 500
A rk in  D istribu ting  C o m p a n y .....................  349-9300
C o n tin en ta l P aper & Supp ly  C om pany  . . 894-6300
H ouseho ld  P roduc ts , I n c . ............................  682-1400
Item s G alore ....................................................  544-2014
K athaw a Im p o rts  .......................................... 894-8288
The K rolic C o r p o r a t io n ...............................  883-3340
L ud ing ton  N ew s C o m p a n y ............................ 925-7600
S ocie ty  Pet P r o d u c t s ......................................  791-8844

O FF IC E  S U PPLIES EQUIPM ENT
C ity  O ffice S upplies, I n c . ............................  885-5402

PO TA TO  CHIPS AND NUTS
B etter Made P o ta to  C h i p s ............................  925 -4774
D uchene (N ew  E ra C h ip s ) ............................  921-0800
F rito -L ay , I n c . ................................................. 271-3000
K ar-N ut P roducts  C om pany  .....................  541-7870

S u perio r P o ta to  C h i p s ...................................  834-0800

PROM O TIO N
A ction  Advg. D ist. & Mailing C om pany  . 964-4600
Bow lus D isplay C om pany  ( s ig n s ) ..............  278-6288
S tep h e n ’s N u-A d A dvertising & P rom . . . 521-3792 
Sperry  & H u tch in so n  C om pany  . . (6 1 6 ) 5 34-0322 
S tan ley ’s A dv. & D istribu ting  C om pany  . 961 -7177  
S teve A dvertising  C o m p a n y ........................  965-5865

REA L ESTA TE
G rosse P o in te  Real E sta te  ........................  882-0087

R E N D E R E R S
Darling & C om pany  ....................   9 28 -7400
D etro it R endering  C o m p a n y ......................... 571-2500
W ayne S oap C o m p a n y ................................... 842-6002

S E R V IC ES
A tlan tic  Saw  Service C o ................................... 965-1295
C om p-U  C h e c k ................................................. 569-1448
C onsum ers M oney O rder C o r p . ..................  388-8969
D etro it W arehouse C o m p a n y .....................  491-1500
G ulliver’s Travel A g e n c y ................................ 963-3261
K eene P ittsburgh-E rie  Saw  ......................... 835-0913
P hoto -S can  M idw est, Inc ................................. 852-5772
U n ited  Energy Mgt. S y s t e m s .....................  35 3-9474

SPICES A N D  EX TRA CTS
F rank  F oods, Inc. ..........................................  833-8500
Rafal Spice C om pany  ................................... 9 62 -6473

ST O R E  SU PPLIES AND EQ U IPM EN T
A lm or C o rp o ra tio n  ......................................  399-3320
B elm ont P aper & Bag C o . ............................  491-6550
C ustom  M etal E n c lo s u r e s ............................  545-0900
H ussm ann R efrigera tion , In c .........................  398-32 32
G lobe Slicing C om pany  (B iro) .................. 545-1855
G reat Lakes Cash R egister, Inc ...................... 383-3523
H obart C o rp o ra tio n  ......................................  542-59 38
Ju lian  E q u ip m en t C o m p a n y ......................... 535-3535
L epire P aper & Tw ine C o m p a n y .................. 921 -2834
L iberty  Paper & Bag C o m p a n y .................. 921 -3400
M idw est R efrigera tion  C o m p a n y ..............  566-6341
M ulti R efrigera tion  I n c . ...............................  399-3100
Pappas C u tle ry  & G rinding  ........................  965-3872
Square D E nv ironm en ta l C on trac ting  . -9 2 1 -2 3 4 5

TOBACCO D IST R IB U T O R S
F o n tan a  B ro thers, Inc. ................................ 897-4000

W A REH O USES
D etro it W arehouse C o m p a n y .....................  491-1500

W H O LESA LER S, FOO D  D IST R IB U T O R S
A rrow  Salvage C om pany  ............................  894-7401
C en tra l G rocery  C o m p a n y ............................  2 35-0605
C o n tin en ta l P aper & Supp ly  C om pany  . . 894-6300
G rosse P o in te  Q uality  F o o d s .....................  871-4000
H esano & S ons ................................................. 864-6622
K aplan’s W holesale F ood  S e r v i c e ..............  961-6561
L om bard i F ine F oods ................................ 548-4222
M & B D istribu ting  C o ........................ (1 ) 239-7689
M erchants T obacco , C andy , G rocery  C o. 272-5800
N or Les Sales, Inc ..............................................  674-4101
Raskin F ood  C o m p a n y ...................................  865-1566
The Relish S h o p .................................................  92 5-5979
S cot Lad F oods, Inc. ' ..................... (4 1 9 ) 228-3141
S partan  S to res , Inc .............................................  45 5-1400
S uper F ood  Services, In c ................... (5 17) 82 3-8421
U nited  W holesale G rocery  C o. . . ( 6 1 6 )  534-5438 
A bner A . W olf, Inc .............................................  525-7000



DO YOU W A N T  
YOUR SALES FIG URES  
TO G O  UP?

THAT CALLS  
FOR A C T IO N !

CALL FOR AN 
APPOINTMENT NOW 
WHILE IT'S STILL FRESH

COMPUTERIZED
CONTROL

m a i l i n g

"Instant Successful Sales"
d o o r  t o  d o o r

COM PLETE
D ISTRIBUTION  

O R  M A IL IN G

O F
.  CIRCULARS 
.  SAMPLES 
.  NEWSPAPERS 
.  CO U PO N S ,etc
.  PERSONALLY 

SUPERVISED 
. INSURED 
.  M AILING 
_  PLASTIC BAG

MAIL c a r r ie r s964- 4 6 0 0
— a c t i o n

IN YOUR MIND 
9 6 4 - 4 6 0 0
YOUR BUSINESS 
COULD GET 
BETTER

" T R Y  U S  . . .

Y O U ' L L  L I K E  U S "

ACTION ADVERTISING COMPANY
CALL C313) 964-4600-COMPUTERIZED MAILING
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